
GIZ Baku office and Ministry of Ecology and Natural Resources of Azerbaijan have launched new 
initiative on development of concept on public awareness campaign focusing on: 
 

• Develop content for a documentary movie on 
biodiversity and ecosystem services to be 
broadcasted on local TV channels. 
 

• Develop content for 12 (2 per month) radio 
programs on biodiversity and ecosystem 
services to be broadcasted on local radio 
channels. 

During implementation of these activities it will be liaised 
with local TV and radio channels to see availability and 
possibilities of broadcasting.  

• Develop content for 6 short movies on 
ecosystem services that can be posted on 
YouTube, web pages of partners, Facebook 
etc. 

• Develop a series of 12 infographics that can be 
used on web pages to promote biodiversity and 
ecosystem services. 

• Describe in the concept how through postings, community interaction, short catchy 
descriptions/key messages, quizzes, surveys/polls etc. awareness raising can be 
implemented and outreach can be increased (in number of followers and likes). 

• Conceptualize an idea of having an ambassador for biodiversity and ecosystem services 
public awareness campaign; Suggest events that can be implemented with the support of 
an ambassador.  

• Develop interactive competitions on ecosystem services for children and youth. 
• Develop a concept for an interactive exhibition on ecosystem services that can be hosted 

by partners in the future. 

All these activities will lead to the achievement of the following outputs: 

• Support an international company in the development of comprehensive and coherent 
concept for the public awareness campaign on biodiversity and ecosystem services, 
connecting each element. 

• Advise on the content for each of the elements of the campaign.  
• Advise on concept how to evaluate the impact of the campaign (and elements) and 

measure if the knowledge on biodiversity or ecosystem services of the target group has 
been increased. 

• Support the implementation of the elements of the concept (e.g. script development, 
development of infographics, support organization of exhibitions and other events etc.)  

• At least one elements evaluation must address the indicator: 75% of the addressees of 
environmental campaigns explain during an evaluation how they apply their gained 
knowledge on biodiversity and ecosystem services in their every-day life. 


